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Relationships Are Where It’s At!
Cheryl Beyeler, CFCS 
Executive Director Maine Dairy Promotion Board, Maine Dairy & Nutrition Council
The dairy industry has cultivated, maintained and enhanced relationships both locally, 
nationally and internationally to position dairy products, dairy farming and dairy farmers 
in a transparent and positive light. These relationships, whether with school personnel, 
health professionals, academia, thought leaders, or partnerships with food companies 
and retailers, have all contributed to enhancing the innovation and consumption of 
nutrient rich dairy products and are at the heart of assuring dairy farmers freedom to 
operate. 
Each of the following comments from the Executive Committee of the Joint Board of 
Directors reflects relationships that have been built by your dairy checkoff staff both 
locally and nationally over many years----relationships, the heart of dairy checkoff.  

“I feel the Consumer Relations is an important part of our program. Keeping our 
consumers informed of the nutritional value and goodness of our amazing product 
is a must. “
Teresa Hardy, Hardy Farm, Farmington, Chair Maine Dairy & Nutrition Council
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“This year has brought real pricing challenges.  The promotion programs have been doing the best they can 
to help use up the milk not sold on the export market.  Serving on United Dairy Industry Association (UDIA) has 
given me a more global understanding of issues around the world that affect Maine. 
Being a part of Fuel Up to Play 60 in both Maine and nationally demonstrates the importance of keeping dairy 
products in our schools.”
Victor Bissell, Somerset Jersey Farm, Palmyra, Chair Maine Dairy Promotion Board, UDIA Director for Maine

“I think it’s important for our producers to understand that programs like Fuel Up to Play 60 are taking place in 
schools that may even be within their very own communities. These programs are very local and geared towards 
teaching the next generation to eat healthy and exercise.
DMI has partnered with many other private organizations in order to stretch our limited funds as far as possible. 
Companies like Coke, Dominos, PepsiCo, McDonalds among others. These companies understand we have a 
wholesome, nutrient rich product. It will be extremely exciting to watch these partnerships grow in the next few 
years!” 
Heath Miller, Greenvale Farm, Newburg, Treasurer Maine Dairy & Nutrition Council, UDIA House of Delegates

“One of the most important relationships that we have is with Health Professionals.  The education and outreach 
that we are doing with them makes a difference in the recommendations they make to their patients.  Making 
sure that milk and dairy products are recommended for a healthy lifestyle is very important in maintaining their 
demand.  Our staff has worked hard to build respect and trust with these professionals.” 
Kathryn Fogler Stonyvale Farm, Exeter, Treasurer Maine Dairy Promotion Board
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When issues like animal abuse or antibiotic use 
come into question by consumers or the media, 
the veterinarians with whom dairy farmers work on 
a regular basis can be a reliable resource and a 
valuable ally.
In 2015, the Maine Dairy Promotion Board hosted a 

media training for veterinarians in conjunction with a 
Maine Veterinary Medical Association meeting. David 
Pelzer of Dairy Management Inc. (DMI) and Jane 
Hillstrom of Hillstrom PR, who has worked several times 
with DMI and dairy industry leaders on similar trainings, 
were the instructors. 

 4

David Pelzer and Jane Hillstrom Mock interviews with the veterinarians, complete with a mic and video camera.

Dairy veterinarians receive media training
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Maine	Dairy	Promotion	Board
2015	Audited	Financial	Statement

INCOME EXPENSES

Carried	forward	from	previous	year 114,815$					

Current	Year	Income: Local	Marketing	Implementation:
			Operating	Expenses 187,462							

Producer	Checkoff	Remittance 595,030$					 			UDIA	Dues 125,000							
			Transfer	to	Maine	Dairy	&	Nutrition	Council (118,894)					 Total	Local	Marketing	Implementation 312,462$					
			Transfer	to	New	England	Dairy	Promotion	Bd (15,000)								
Net	Checkoff	Income 461,136$					 National	Program	Funding	Commitment 147,223$					

Interest	Income 254$													 Unified	Marketing	Plan 56,080$							
MEMIC		Dividend 191$													
Other	Income 8,911$										 Total	Expenses 515,765$			
Total	Current	Year	Income 470,492$			
Total	Current	Income	&	Carryover 585,307$			 Funds	available	for	future	year	programs 69,542$						

2015  Audited Financial Statement 
Maine Dairy Promotion Board
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Maine Dairy and Nutrition Council
2015 Audited Financial Statement

INCOME EXPENSES

Carried forward from previous year 105,547$     

Current Year Income: Local Marketing Implementation:
   Operating Expenses 183,833$     

   Transfer from Maine Dairy Promotion Board 118,894$     
   Dealer Fee 67,897          Unified Marketing Plan 56,558$       
   Sale of Materials 146                
   Interest Income 258$             
Total Current Year Income 187,194$   Total Expenses 240,391$   
Total Current Income & Carryover 292,741$   Funds available for future year programs 52,350$      

2015 Audited Financial Statement
Maine Dairy & Nutrition Council
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Fuel up to play 60  Empowering kids to make a difference in their lives, their schools 
and their communities. FUTP60 encourages students to consume nutrient rich foods, 
including dairy, and achieve at least 60 minutes of physical activity every day.

We have a great bunch of dedicated program advisors. 

Matthew 
Mulligan 
inter-
viewed 
by 
television 
station 
during 
visit to 
Portland.

Matthew 
Mulligan 
speaking to 
students at 
Masabesic 
High
School.

NFL Player 2015
Appearances

Jermaine Wiggins was the 
featured speaker at Maine 
Association for Health,  
Physical Education, 
Recreation and Dance’s 
annual conference.Pittston Consolidated used grant funds for transport to dairy farms
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Investment
Maine Dairy and Nutrition Council provided 
the school with funds to purchase a Waring 
immersion blender valued at $395.00 and 
Cambro beverage dispenser valued at 
$124.00.
Results
Increase in ADP: 17%
Increase in milk consumption: 85 more
8 oz. cartons/month 
Increase in yogurt consumption: 782%

Highlight:  Sumner Memorial High School Smoothies for Breakfast
• Sumner Memorial High School, located in the Down East Maine
coastal town of Sullivan, is home to 223 students in grades 9-12.
• The school is 91% free and reduced. 
• In September, they began offering  fruit and yogurt smoothies to students 
as part of their school breakfast menu. The first three months of the 2015-16 
school year saw a 17% increase in school breakfast participation compared 
with the first three months of the 2014-15 school year. 

Here’s what people are saying about the smoothies:
“I am very pleased with the impact smoothies have had on our
Breakfast Program.  Since introducing smoothies this year, our 
breakfast participation rate has increased ... (and) our milk 
consumption has increased by about 85 more milks per month.”
                                          - School Nutrition Director Linda Maillot
“We love the fresh fruit smoothies!!!!!!” - Student
“We love that there is a different flavor everyday.” - Student
“If your day has just begun a Sumner smoothie makes it fun!” 
                                                                      - Breakfast Custodian
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Highlight: Kennebunk Middle School Second Chance Breakfast
• Kennebunk Middle School, located in the Southern Maine coastal town of 
Kennebunk, is home to 517 students in grades 6-8.
• The school is 16% free and reduced. 
• In September, they began offering a “Second Chance Breakfast” to students on the 
second floor landing of the school. Since then, breakfast counts have increased 50%. 
• According to School Nutrition Director Ellen Demmons, “It has been excellent PR for 
us to the degree that we were asked by the High School students to start 2nd chance 
breakfast there. ”

Here’s what people are saying about the new breakfast cart:
  “I want one of those at my school!” - Visiting adult 
  “What a great thing to offer!“ - School Nutrition Staff
  “For students who come to school without a snack or simply forget 
   on any given day, the 2nd chance breakfast provides an easy  
   solution. As a teacher, I appreciate students being able to stay  
   on task.  With the snack cart’s ease of accessibility, off task time 
   has been greatly reduced.“ - Teacher
 “Students look forward to it every day.” - Principal
 

Investment
Maine Dairy Promotion Board provided the 
school with a Breakfast Transpo Cart from 
ISI valued at $1,649.

Results
Increase in ADP: 50%
Increase in milk consumption: 40%
Increase in yogurt consumption: 30%
Increase in cheese consumption: 50%
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Dairy farmers are key to FUTP60 success!
Whether it’s attending a grant check presentation 
or school event or opening your farm to students, 
your involvement puts the dairy farmer’s role in Fuel 
Up to Play 60 front and center. Thank you to all 
who participated in 2015!
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Fuel Up to Play 60 has been a valuable resource for 
connecting students with farms and farmers, but 
we’ve also been a part of some other worthwhile 
educational events around the state that give us an 
opportunity to talk to students about dairy.

In 2015, we attended NELE Kids’ Day in Windsor, 
Agricultural Education Day at Farmington Fair, and 
the Conservation Fair in Union. Whenever possible, 
our Maine Dairy Princesses have also helped out 

and been a part of the program. 

Deficit funds were used to purchase 40 cooler carts 
for high school athletic programs to fill with choco-
late milk for students after sports practice, workouts 
and athletic events. We provided those schools with 
an informational presentation to share with athletes 
about the benefits of refueling with chocolate milk. 
Schools were selected based on who won at state 
championships in various sports.

School and student outreach beyond FUTP60
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Let us tell your story Consumers are hit with so many mixed 
messages, and it can be difficult for them to 
know if they are making the right decision. 
When it comes to whether or not they should 
purchase dairy products, let’s make the 
decision easy for them. They want to know 
that you treat your animals right and they are 
well-cared for, that you are doing your part to 
minimize your impact on the environment, and 
that you are producing something healthy 
and wholesome.

Consumers want a closer connection to 
their food, so let’s give it to them. Many of 
Maine’s dairy farmers have allowed us to 
visit their farms to share their story through 
social media and our web site. If you would 
be willing to have your farm featured (we 
promise we won’t take up too much of your 
time), please contact Jami Badershall at 
jami@drinkmainemilk.org or 557-2711.
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On the cover: Aaron and Adam Trundy of Twin Brook Dairy, 2015 Green Pastures Winner
Even before they took over full ownership of the family’s dairy farm – Twin Brook Dairy in West Minot – in 2010, 
brothers Aaron and Adam Trundy had made cow comfort a top priority.

“The more comfortable they are, the better their milk production is and they’re happier,” Adam said. 
Apparently they’ve been successful; their cows average 90 pounds of milk per cow per day, and they have 
one of the top herds in the state. 

This year, they were recognized for their efforts with the Maine Green Pastures Award. Each year, one farm from 
each of the New England states is selected. These farms are chosen based on “pasture quality and forage 
management, production, herd/milk quality, financial stability and community involvement.”



Maine Dairy Promotion Board and Maine Dairy & Nutrition Council Staff
Executive Director - Cheryl Beyeler 
Office Manager - Meredith Fahey

Communications Manager - Jami Badershall
School Programs Manager - Catherine Hoffmann

E-mail info@drinkmainemilk.org 
Call us 207.287.3621
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Maine Dairy Promotion Board
Maine Dairy & Nutrition Council
333 Cony Road
Augusta, ME 04330

Follow www.DairyGood.org Visit www.DairyGood.org


